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Niche Networks

In 2012, a survey by Reuters and research
firm lpsos!®!l found that one in three users
were getting bored with Facebook and in
2014 the GlobalWeblndex found that this
figured had risen to almost 50%

0 Science

o Education

o Professional

o Learning
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https://ci.mit.edu/resources/social-media

RESOURCES

o, SOCIAL MEDIA

What is social media?

“Social media’ is a term defining websites, messaging platforms, or other
types of media that are used for social networking. A medium is
considered social if it enables people to interact with each other.

Individuals connect with each other through social networks by creating

and sharing content, information, and ideas. Some of the most popular il ||
social media platforms include Facebook, Twitter, and Instagram. Explore MIT

through social

media =

Social media guidelines
MIT Social Media Hub is the

MIT’s social media guidelines are designed to help staff, faculty, and Institute's portal for all social

students who use social media to promote MIT activities, groups, or media content.

initiatives. These guidelines do not replace existing MIT policies or
procedures, including the MIT Policy on the Use of Information

Technology Resources or the Athena Rules of Use.



Illli’ SOCIAL MEDIA HUB

Does Your Department Take the
'Social' Out of Social Media?

Search MIT Connect Blog

May 9, 2012

It's easy to get so overwhelmed with the communications tasks of a department, such as writing,

pushing content cut, and posting online, that we start to treat social media the same as traditional

media: write, print/post, distribute. However, social media is, well, social. Don't forget that your

Stephanie Hatch
Leishman

Former MIT Social Media Strategist

department's communications efforts are bolstered when the social connection between members of

your audience is also strengthened.

What you might be doing wrong:
Connect On

1. Broadcasting only. Your Twitter feed has turned into a mere RSS feed of your news content.
2. Using neither connection points nor calls to action. Posting events and news, but not
including links to learn more. Not using tags or mentioning anyone else. Not inviting any

interaction.

View Author Profile 3. Posting news only you produce. Not cross-posting or retweeting of related departments'

posts or MIT news posts that mention the department.



‘ MIT RBrandino

MIT branding —

When you post to third-party social media outlets on behalf of MIT, you are
representing the MIT brand. Here are some simple guidelines to help you promote
the brand standards of the Institute. If you have specific questions on branding,

please contact Communications Initiatives.

e Always begin with MIT when creating a name for your Facebook page, Twitter
page, or blog (e.g., MIT School of Science, MIT Media Lab, etc.).

e Use of the MIT logo is reserved for MIT's institutional pages. Departments should
not use the MIT logo as their profile image. They may, however, overlay the MIT
logo on the corner of cover photos and backgrounds. Departments, schools, or
labs should use their official logo or an iconic photo or image that is
representative of the organization. See the Social Media section of MIT’s Graphic
|ldentity website for guidance.

* Follow all MIT identity guidelines. If you have questions, contact us.

o Use of Institute Name
o MIT Graphic Identity
o MIT logo downloads



‘ Projects in Sociable Media Group

C & hitps;//smg.media.mitedu/projects.html

Sociable Media Group

main page
people PROJECTS
projects ¥ allg
An new Instant Messanger design that aims te augment communication by providing structural and gestural features to cerrect mistakes, clarify misunderstandings, and expand tt
RAPCLS power of Instant Messaging.
I tlasses
applying - MVCro
A visual microblogging service that makes it possible for people to use statistical graphs for expressive social communication.
We are designing new forms of situated displays and interfaces embedded in public spaces. Our current focus is on interfaces that can function as social sensors, capturing the dyr
MIT Media Lab people in different locations.

The Projects is a modular social architecture for Second Life. Participants can occupy and customize 'pods' and arrange them in a spatial grid structure. Social utilities support navi
communication and awareness.

Medina is a secial-networking site based around the idea of exchanging knowledge. The project explores new interfaces for visualizing connections between people and ideas.

/. oz
Wl oUiily s pd >l i v

Cud g 09 MO > DB



‘ Sharina ‘71.1’]_%(\ / lixra Vidan

Stephanie Hatch
Leishman

Former MIT Social Media Strategist

View Author Profile

Emer Garland

Communications Specialist
Communication Production Services

View Author Profile

Related Posts

Snapchat Case Study: Or, How We
Learned to Love the Sticker

#alwaysMIT

July 30, 2015

MIT's Infinite Corridor! =
ENDED 7 hours ago

We recently launched MIT on Periscope, which is a new social network for live video streaming. We
have done a few scopes (shorthand for a Periscope video), so let us share our leamings with those of

you who are also just getting started.

1. Periscope is super new, so experimentation with the
platform is expected.

We tried scopes outside standing mostly still, but we also tried taking our viewers on a walk. We
talked a lot in one and tried to talk less and show more in another. This experimentation has been
great. We had a lot of viewers even on our first scope, showing that they were interested in coming

along for the ride. In fact, while our first scope had about 100 viewers, our most recent one had 175



o Pe Fl SC O pe Our Story Blog Careers Help ® ﬂ:plijgt:::rle éodéle Play

About Us

——— OUR STORY ————

Periscope was founded on the belief that live video is a powerful source of
truth and connects us in an authentic way with the world around us. We are
fascinated by the idea of discovering the world through someone else’s
eyes. What's it like to see through the eyes of a protester in Ukraine? Or
watch the sunrise from a hot air balloon in Cappadocia?

While there are many ways to discover events, movements and places, we
realized there is no better way to experience something than through live
video. A picture may be worth a thousand words, but live video lets us

explore the world together.
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lllif SOCIAL MEDIA HUB

A blog for social media communicators at MIT

CATEGORY Search Blog

social media

Popular Categories

Case Studies

MIT Social Media Hub

Basics
By Jenny Li Fowler January 14, 2019
Content
In January 2019 we unveiled the MIT Social Media Hub, which is a refresh of MIT Connect. We
renamed the site for better searchability — Looking for MIT social media? You got it! We also Audience Engagement
wanted it to be more reflective of what you'll find on the site: MIT social media content, channels,
and best practices. When MIT... Analytics
Bird's Eye View
Interviews
Content social media MIT social media hub website

social media

Cuid g 393 M8y ebld Wl slisly s pf5U s vy



MIT Technology Network

@ https://www.yammer.com/mit.edu/

Massachusetts Institute of Technology T —— english (US) &

Welcome to the Massachusetts Institute of
Technology network!

Yammer is an open, internal
Please enter your authorized email address to join this Yammer Network: network for your organization‘

Enter your work email address Your org is using Yammer to make decisions,

share milestones and stay connacted.

m o

Have an account? Log In

e .
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- @ https://products.office.com/en-us/yammer/yammer-overview

=. Microsoft | Office Yammer Pariners  Customer Stories Buy Office 365

Yammer

Connect and engage across your
organization

Start using Yammer Start interactive demo

Watch the video >
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ﬁ Luisa Cazzaniga

We just received the new product spec for the
maodel XT2000, and we are going to need 1o
make some adjustments to a couple of headers.

‘We just closed the implementation plan. Please,
review the schedule and let me know if you'd like

to introduce additional tests while we perform
the adjustments.

m XT20000 Implementation Plan.doc

e | b - Banbs

GROUPS

Pales

ales & Marketing

t Share Out
pject

any

YO

All Microsoft

Onboarding 7 L2}



https://www.researchgate.net/post/Are_any schools_using_Yammer

te Search for publications, researchers, or questions Q or Discover by subject area

“With Instacart grocery delivery | can £ instacart
spend my Saturdays at the park

instead of the grocery store.” giepn 1.

Question  Asked 10th Oct, 2015

Heulwen Sweet
University of Melbourne

Are any schools using Yammer?

Yammer (like FB but only for in house for the school) has had a massive impact on
our school learning. However we don't have an analytics package for it. Would love
to know how others are researching it's affect.

‘ School H Technology Enhanced Learning ‘ ’ E-Learning Systems || E-Learning ‘

Share v

Popular Answers (1)

Ali AR Aldallal 10th Oct, 2015
University Of Kufa

When trancitinnina a traditinnal faretnfare rlace intn an anlina format there ara



Is Yammer really an appropriate
commumcatmn tool for umver51t1es'?

MEDIA - 7 COR 1F1E“_E

Have you heard about Yammer? If not, you are not alone. Many people, who are otherwise
familiar with social media like Facebook and Twitter, haven't.

Yammers

The reason for the relative obscurity of this social network service, which was launched in The Enterprise Soclal Network
2008 and acquired by Microsoft in 2012, is probably that it is designed for communication
within organisations. Users can join a Yammer network only if they have an email address
from the organisation’s domain. In that respect, Yammer differs from almaost all other social
media. Yammer works inside organisations, not in the public domain.

Its relative obscurity shouldn't be taken as a sign of weakness, however. Described as a “Facebook for business”, Yammer has
become a success in the corporate world; it is said to penetrate 85% of the Fortune 500 business, and sales are increasing
rapidly. For good reasons — it is actually a pretty well-designed tool and probably well worth the price-tag of $1.2 billion for
Microsoft that can now integrate it into its other products and help business customers strengthen their internal
communication and culture.

e e T T B L T T B e Il Ffemm mnrmsmmamlae vt T csvsmsmmmle hava ak tla e T labh rneeid s = F
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Enterprise Social Networks
ESN
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Universities Create Their Own
Social Networks For Students

Facebook goes only so far. Some universities are using enterprise social
networks to recruit, engage and retain students.

To apply to the Milwaukee School of Engineering @ '1'1' You I
(MSOE), you have to do it online, and the firststep | = {H-_L s
is signing up for MSOE Bridge, the school'sown ~__~ 7
social network. ==\ s

\/ el Coogghe tas
MSOE is one of a handful of learning R ———— 5
institutions that has decided engaging with 7 Ways To Create E-
students through social media requires more Portfolios

than just a Facebook page and a Twitter
account. These universities are creating their
own social networks centered on the student experience, with many of them at
least building toward covering the span from prospective student to accepted
student, enrolled student and alumnus.

(click image for larger view)

MSOE started with admissions because that was one of its areas of greatest
concern at the start of the project, according to Dana Grennier, director of
digital marketing at the school. Of particular concern was the drop off between
acceptance and enroliment, when keeping in touch seemed to be a particular
challenge, she said in an interview. "Students weren't at home when we were
calling, and they weren't responding to emails like they used to."

Cwd § 09 919 7 (AW ~ s s lw s
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Enterprise 2.0

Yammer

Slack

Microsoft Team

Google Hangouts

VMware Socialcast (no longer)

The term "Enterprise 2.0" was first coined Iin
March of 2006 by Harvard Business School
Associate Professor Andrew McAfee in an MIT
Sloan Management Review article entitled
"Enterprise 2.0: The Dawn of Emergent
Collaboration.”

w gt s 7
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'Other ESN's

= Clarizen (Workplace by facebook
= Workplace

= Zimbra Where teams connect to get work done
= eXo Platfo Business email or Workplace username

= talkSpirit

= Zoho Con

e rs
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Moodle/ Blackbord
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‘ Registered Moodle Sites

mOOdle,ne'I' English - United States (en_us) ~

U nited States 9289 sites total (6595 are private and are not shown)
#ABCDEFGHIJKELMNOPQRSTUVWXY?Z

Contractors Institute
 pmddev academy :

AULA VIRTUAL ESCUELA SECUNDARIA TECNICA 66, CDMX
1 Vision Flight Academy

2018-19 Academic Year

21st Centeny Learning

v e <
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‘The Wharton School (University of
Pennsylvania)

The Wharton School - enterprise social networking in Education

Bockground

The Wharton School of Business at the University of Pennsylvania is the world's first collegiate
business school, established in 1881. It has more than 250 faculty members, 11 academic
departments, 86,000 alumni in 145 countries around the world and 4800 undergraduate, MBA,

executive MBA and doctoral students at any one times’.

Like other educational institutions, the Wharton School has three primary needs with regard to
social networking and social software

1. Collaboration for coursewaork
2. Remote learning

3. Maintaining connections between students, alumni, faculty and the administration

Wharton started with the eRoom MWebcafe™ software in 19935, At that time, the webh-hased
software was considered state-of-the-art. It allowed instructors to create online document
repositories for course materials and forums for discussions. While Wharton has continued to use
the Webcafe software, the University of Pennsylvania has moved on to using the Blackboardss
system. While Blackboard offers more social media features (e.g. easy to use interface, comments,

likes), it still follows the teacher-centric paradigm where the teacher controls content distribution.

w 1 s,
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‘ Meeteor

https://www.meeteor.com

Grow Transform Inspire Blog Book

meeteor ﬁ

MEETINGS WITH IMPACT | TEAMS THAT THRIVE

Cud g 09 MO > DB



https:/ /socialstudent.com

SocialStudent is a leading Social learning environment that encourages faculty members,
school members and institutions to create their own dynamic social learning groups.

SocialStudent seamlessly integrates with your current systems and processes (for example your current e-mail system and
Identity management system) and provides the means to facilitate inter Faculty, inter School and inter University
collaboration. With it's unique ‘guest model, you can also create dynamic communities to connect with business leaders
{and parents and past students!)

The SocialStudent dashboard is an interactive intranet that does everything traditional intranets do - and much more.

DUSINESs DETETLS. . . . . . . “
University of Zurich - Finding quicker, more effective ways to connect,

Richer collaboration between staff and students bright minds
sparks even greater academic success

; ity of Zurich deployed IBM Connections - giving
Lower data secunty risks in comparison to 5 anc : 1 e ' ing th rive
stormmg and exchangmg information externally ‘ 0 ration, ¢ staff and students work iogéthergo achieve greater




Stanford
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https://ucomm.stanford.edu/policies/social-media-guidelines/

Stanford ‘ University Communications search thissite...

Home News & Publications For Journalists For Faculty & Staff Contact Us

Social Media Guidelines

Introduction

These guidelines are designed to help Stanford employees, volunteers, affiliates, and consultants (e.g,
creative agencies) in making appropriate decisions when managing and/or developing social media
initiatives on behalf of the university. Additionally, the guidelines are intended to advise Stanford
employees who indicate an institutional affiliation on their personal social media profiles on how to
balance their affiliation with personal conversation.

These guidelines are intended to complement existing university policy. If there is a conflict between
guidance in this document and a policy in the Administrative Guide, then the guide controls.

Moreover, this document is designed to map out general considerations and does not provide
specific guidance on planning, content, measurement or other topics related to the successful

execution of a social media initiative.

This document is divided into four components:
= Guidelines relevant to all types of engagement on social media on behalf of Stanford
= Guidelines for departmental use of social media on behalf of Stanford

= Guidelines for an individual employee’s personal use of social media

Cuid g 39 3185 o QiIpy sl (S 0y dw TA



‘Social tools in Mobile App
About Stanford Mobile

Stanford Mobile is the official mobile app for Stanford University. It provides access to essential Stanford |
anywhere on your mobile device.

Stanford Mobile allows you to:

= Search the campus map

= Search the campus directory

» Find dining locations and hours

s Check shuttle bus routes and schedules

» Read university news

= Browse our event calendar

= Fxplore courses

» Search library collections

» Get news and schedules for Cardinal sports
= Stay connected on social media

» Receive Stanford info alerts, including push notifications
» And more

The app is maintained by University IT.

YA



"Their Own Email / Calendar

StanfOI'd ‘ UniVEI’Sity IT Explore services  lwantto.. ™ Loginto... ~  Viewalerts@})  Getsupport ~ | Q

Ema” aﬂd Caleﬂdar Overview Services ™ Manage account ~ Mailing lists ©  Security ~

Email and Calendar

Current faculty, staff, and students receive a free @stanford.edu email account
and access to a web-based Stanford calendar.

Launch Webmail Configure email

e e
Cuid g 0g) 310 5 abl @l slawly (5050 dw f.



‘ Box — Web based

Stanford | University T Explore services  Iwantto..~ Lloginto..~ Viewalerts@@)  Getsupport ™ | (@

Essential Stanford Software Overview Resources

Select platform

®Al OWebApps OWindows O Macintosh O Mobile

Select category

®AIl  © Accessibility © Colleboration  © Compliance  © File Transfer  © Networks and Connectivity — © Productivity — © Utilities
AirWatch (Mobile Device Management) U BigFix Client U Box &
Provides device management capabilities, including Recommended software that helps ensure your computer Provides web-based file sharing, document management,
convenient configuration, self-service tools, and enhanced has the latest operating system security updates. and online collaboration.
protection.
Dashlane Password Manager }' Device Enrollment O Fetch EE
Dashlane stores your passwords securely and allows you Launches questionnaire to gather basic information about Provides secure access to your AFS files for Mac 05 X 10.7
to log in to websites without having to remember all of your your device and associates the device with the person and later.
passwords. responsible for its data security.

w 1 s,
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Profiles
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Community Academic Profiles

— CAP (Stanford

Stanford | ProFILES

Searcor Browse Profiles

S i e s S B a1 INet 1IN taRic AF ArAaRiT7aticn
earch by name, emall, work phone, SUNet ID, [OpIC Or organiZzation..

=

SCHOOLS = INSTITUTES ~ ABMINISTRATION ~
»

ABOUT STANFORD PROFILES STANFORD CAMPUS MAP

Search for faculty, staff, students and postdocs in one place to i — T e [ LS N~ : ‘ : \\

find information (Expertise, Bio, Research, Publications, and T / " S i ! \ J )/ ¢ N ) \'\

more) on people you would like to collaborate with and contact . . . o 0

information to be able to communicate with them directly. f R f y & . ..... 2 b ;

Search for 5taff to also find information on current roles, : '“_.'_ o K v e

professional experience, and project work. Browse a list of Y > J "?_ .,' =2y "I "_.' L ;.‘
Cuind g 999 019 > bl Qi sl S pouU Uww
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‘ University of Texas

Faculty Search  Project Search  Sign in

What is Eureka?

Eureka is a searchable database supporting undergraduate participation in research and creative activity across The University of Texas at Austin.
Students can find faculty members who regularly work on a given topic using the "Faculty” search, or browse a listing of posted research
assistantships with the "Projects” search. Before reaching out about your research interests, the Office of Undergraduate Research recommends
students attend an info session or advising for tips on contacting faculty members.

Cid g 99 05 ablb Wl slisly (s pd 54 Ui f



‘ University of Pittsburg

Research Gateway dlglta| Vlta t Sign In | Home

Search for Experts and Collaborators

Digital Vita is the research networking system of
the Pitt HSC.

Topic(s): ‘ ‘

Public visitors can:
1 ) ™ Research Interest(s
* Search Pitt faculty and research interests (s)

J Published in the Iast| any v |year(s)

Digital Vita members can also:

* Manage their CV and NIH biosketches Name: ‘ ‘

s Share propagated publications from MEDLINE sehials |AII = |
with co-authors - o

» Exchange CV and NIH biosketches with other Sort by | Relevance ¥ | Results per page |25 ¥ |
members

To access Digital Vita, you will need an Search

HSConnect account. If you have an account
already, simply Sign In. Otherwise, please see
the HSConnect page for information about
HSConnect and creating an account.
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'Columbia University

Columbia University IRVlNG INST|TUTE FOR
/\CUSP clinical and translational research

Scientific Profiles

find: grants, publications & organizations

go

Find collaborators, grants, and publications at Columbia
learn more



Research Networking Tool
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‘ Research N

Research Networking

L Ld

* Profiled User Population
Tool

Anyone can create a profile. Profiled categories
include "Faculty”, "Grad Students”, "Undergrads”,
"Professionals”

Academic Room

Activity Insight Faculty. Staff, Graduate Students

Defined using YWeb of science 1D or on an ad hoc

C-IKNOW )
basis

PROFILES by Mentis®

. Faculty, Students, Staff, Equipment Owners,
(formerly Collaborative

Research Centers, Facilities, Technologies, Units

Partnership / Profile o
etc. as per institution’s needs

System)
Active Stanford physicians, School of Madicine
faculty, students, staff and postdocs.

All

Community Academic
Profiles - CAP
Curvita™ Profile Manager

CUSP - Columbia University

All Columbia faculty
Scientific Profiles

Digital Vita All

Elsevier's Pure Any researchers can be included

Elsevier's SciVal All published researchers

Anyone who enters a profile (for Epernicus
MNetwork)

Epernicus Solutions &
Epernicus Network

etworking Tools

Can Users Update Their Own Profile Data?

Yes

Yes

No
Yes

Yes
Unknown
Yes

Yes

‘Yes the Administration module# enables users to enter content into their profiles via forms, uploads or imports. Content
types supported include (but not limited to): Persons, awarded grants, journals, org units, projects, events, equipment,
activities, press clippings, funding opportunities, research outputs (from journal articles to memorandums of understanding),
impacts, applications, datasets, student theses, courses taught and prizes

Yes, SciVal links to profiles in Scopus and researchers can submit feedback on profiles within Scopus to have papers added
or removed.

Yes (for Epernicus Network)

Type of
Networking
(Active or
Passive)

Active

Active and
Passive

Active and
Passive

Active and
Passive

Active and
Passive

No networking

Active

Passive

Passive

Passive

Passive

Cud g 09 MO > DB

/. oz
Wl oUiily s pd >l i FA



Bring your science F
. — f ‘ A

¥
I

to the web § Y@

Host ' publish ¢ share
collaborate build |



Harvard University
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About Harvard |

Social Media and Newsletter Directory

Harvard at a Glance
Harvard's President
Harvard's Leadership
Academic Experience
Administrative Offices
Directories

FAC

Harvard in the Community
Maps & Directions
Mobile Apps
Multimedia

Mews

Social Media and Newsletters

Connect with Harvard's Schools, departments, and centers through social media and email
newsletters.

Harvard University

MEL[ j@ﬂj K] Facebook [E Instagram
M Linkedin I SoundCloud
EJ Twitter ] YouTube

Search fer Schools, departments, or topics:

Example: science

Or browse alphabetically by name:

1 203 0 I 3 2 | B
(e ][ @ ]=] 7 ][o [ w]

A Back to top

Andover-Harvard Theological Library

The primary mission of the Andover-Harvard Theological Library is to
support the teaching and research activities of Harvard Divinity School
students, faculty, and staff

K] Faccbook [ Flickr [ Instagram Tumble [ Twitter

Arnold Arboretum

The Arnold Arboretum of Harvard University achieves excellence in
scholarship and contributes to the advancemnent of society as an
international center for the study of plants

i Facebock [ Flicke [ Iwitter [ YouTube

AR



A new social network
Is horn

Seeking to create community,
students launch new peer-to-peer
discussion forum

By Adam Zewe | February 11, 2016

Campfire, developed by Jefirey Zhao and
Karine Hsu, is a Reddit-like sacial media
platform for Harvard students. (Photo by
launched a new social network for the Harvar¢ Adam Zewe/5EAS Communications.)

welve years after the birth of Facebook in a He

Campfire, developed by statistics concentrator Karine Hsu, A.B. "16, and computer science

concentrator Jeffrey Zhao, A.B. "16, provides an open, semi-anonymous discussion forum for
Harvard students.

Seniors Karine Hsu and Jeffrey Zhao
develocped Campfire to help create a
stronger sense of community among
Harvard students. (Photo by Adam
Zewe/SEAS Communications.)
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EEEY HARVARD Kennedy School
? INSTITUTE OF POLITICS FORUM FELLOWS YOUTHPOLL GETINVOLVED GETINSPIRED

Use of Social Networking Technology

Facebook Remains the Dominant Platform, but Education, Race and Political Party Play Role in Social Network

Preferences

The use of most social networking platforms and communications tools increased since our last poll was taken
in the Fall of 2013 by between four and eight percentage points. For example, the percentage of 18- to 29- year

olds who have a:

Facebook grew from 79 percent to 84 percent;

Google+ account grew from 37 percent to 44 percent;

Twitter grew from 35 percent to 40 percent;

« Instagram grew from 30 percent to 36 percent;
« Pinterest grew from 25 percent to 33 percent;

« Snapchat grew from 16 percent to 23 percent; and

Tumblr grew from 10 percent to 14 percent.
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s HARVARD UNIVERSITY

Admissions @& Financial Aid

About Admissions

Home ! Admissions / Hear from Our Students /

Student Blog

Choosing Harvard

Hear from Qur Students

Student Blog

Contact a Current Student
Economic Diversity
Multicultural Diversity

First Generation Students
Harvard College Connection
Meet Harvard Students

Video

vty HARVARD COLLEGE whoeard - FAGs

Search:

Financial Aid Academics

E Splash at Harvard

May 3, 20189 | 0 comments
By Amy Tan

What do computer algorithms have in common with
stand-up comedy? Nothing much, besides the fact that
they were both topics of classes taught at the inaugural
Splash at Harvard. Continue reading

Thinking About a Joint

im

Direct:




ASIA€UNIVERSITY

AuU Future Students Current Students International Students Schools Discover Enquire Today Q

Home » Social Media Hub

w

edia’ Hub

3 ac
Y ndS
Get social) MQ@nﬁmwymj&uﬁw: od
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Follow Our Community

The social media hub is an overview of some of activities happening around AeU that being
shared in Facebook, Instagram, Twitter and YouTube accounts.

f FaceBook (O] INSTAGRAM W TWITTER 3 YOUTUBE
AGU AGU

ASIASUNIVERSITY ASIASUNIVERSITY
Designed to Fit
into Your Busy

Lifestyle and
Work Schedule

Designed to Fit
into Your Busy
Lifestyle and

Work Schedule

. ‘/.'.o /,-,
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éocial Networks for Students
/ Teachers
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‘= Print | Save as PDF

Social Networks for Students and Teachers

Socisl medis sna social networks, from Fecebook to Snapenat to Twitter and Deyond, are an
incressingly important part of how we communicate and connect dey to day. They're key for staying
in touch and up-to-date a5 well &5 contributingto our weorld snd being crestive. Meny teachers fing
social networking a grest way to expend their personal lesming netwaork and to discover rescurces.
Just soout all students rely on socisl media of some kind as s part of their daily routines. 3o how do
wou bring socisl medis snd secisl netwaorks into the clessroom: And how do you decide what

will wiork fior you and,'or your students? Here's a collection of the best end most interesting socisl
netwsorks end social media apps and websites we've looked at To help you decide.

For Students
. Related Resources

Twiducate

Safe social network for classroom communication somewhat limited ;ﬂa—lv:::?ca e
st =

Bottom line: Twiducate hes a faw limitations. but the site provides & secure system forteachers and

students to share work and communicate. Twitter Privacy Basics for
Teschers

Grages 1-12

U

[T e

Grades: 1-12

Facebook Privecy Basics for

Teachers
S (st webare )
. S —
Crizst Shest Startingand
Growdnga PLN
The Wonderment Related Top Picks
Ambitious global community aims for public good through student engagement Resources for Close Reading and Litera

Anglysis Leasons

Bottom line: A poweerful, improving socisl network for exploring the world and effecting positive

change.

Prrlce Fres

Dgttel Tools for School Librarfes and
Media Centers

Riesources for After-School Enrichrment
Programes and Clubs

I'J Wisit wabsite H.-] Seefull review
LY )
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Name: Student Life Network . . .

Quick Pitch: Student Life Network is
a private student social network.

Genius Idea: Builds a private
student social network for colleges
and universities to build and grow an
active online community.

student life network

for college students? Ever since the social network opened its doors to the public, college
students have no longer had a private network to call their own.

That's why TJ Donnelly started Student Life Network, a free private student social network for
colleges and universities across North America. The site is endorsed and managed by student
governments and associations to engage their students and improve communication in an
active online community.

. P e
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SLLIN business model

The site's business model is based on advertisements from brands
that are meaningful to students, such as job networks, institutions,
food, electronics and telecommunication. These brands can
participate in the colleges and universities by sponsoring on-campus
activities and attending orientations and events.

(®© Toronto, Canada Contests
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https://www.wi.tum.de/student-life/be-part-of-the-network :L)J.) ).)l H
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Lo Sla=iwl dglé9):3 Q

TUM School of Management
BENEFITS TO CURRENT STUDENTS

4

NETWORKING

You gain instant access to a unique
network of professionals and attractive
career opportunities. Our alumni work in
various interesting fields and can give you
nelpful insignts into their sectors. But aiso
connecting to fellow students is highly
beneficial as a source of support among
equals

TALENT POOL

Our Talent Posl contains short profiles on
students, graduates and young
professionals along with their professional
sKills, Interests and conlact defais.
Companies have access 1o the Talent Pool
and may contact you directly about job and
internship opportunities.

MENTORING

Benefit from first-nand experience: We
closely collaborate with the Mentoring
Program of the Technical University of
Munich {0 bring you together with well-
versed professionals, who can help you
build your career and develop highly-
sought after business skills.

ob

(¢ AMBA Home  Search © II I I I

o

S

Mentorship
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https://www.agora.uni-hamburg.de/ :U*’)*)l ]

.
Entry page: Select this rubric to . L-) .

-
comeg see an overview of the active workspace. It contains a list

summarizing the latest content from the other rubrics. . |"’ l
.

ANNOUNCEMENTS Announcements: This rubric shows you announcements P
created by other members of the workspace. You can also add D
TODO your own announcements. 9
- . 23
Dates: This rubric contains an interactive calendar. It might O__L) (s ) D
* e -

already contain some dates relating to the workspace topic. If

the workspace accompanies a seminar, the calendar might
show you the dates of the sessions, for example.

Tasks: Select this rubric to set tasks and provide instructions
for their completion. Members can specify how much time
they spent completing each task.

TOPICS

w 1fs s
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5 Reasons You Need a Private Social
Network on Your Campus

1.
2.
3.

Direct Campus Communication Channel
Peer-to-Peer Campus Support
mmediate Help to Students in Need

4.Assess The Mood on Campus

5.Students Are Accountable for What They
Say

From Stanford: security for students

w P s
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= READY Education Platform Customers Resources Blog Signin Requost a Demo

See how institutions like yours are transforming their

campus communications

McGill University

Closing the communication gap on campus during critical orientation period.

# Read the Case Study

Cedar Crest College

Closing the engagement gap by improving student participation and wellness.

# Read the Case Study

Eastern Michigan University ¥




90%
satisfaction

9 out of 10 students surveyed through the app said that it
helped them get off to a good start at univiersity.

250
hours saved

Crientation staff was able to save over 250 hours of staff time
by crowd-sourcing knowledge through the campus wall.

650,000
connections

Students across campus used the app to make new
connections, send messages and engage with their campus
COMMmuUnity.

1500
answers

Using the ampus newsfeed, students and administrators
answiered over 1,500 questions pertaining to orientation.

THE PROBLEM

McGill University was struggling to communicate activities,
services and key messages to large numbers of incoming students

THE COST

+  54% of campus emails are going unread -
by students
« Difficult to scale one-on-one .

communication across the institution

Advisor messages and key academic
deadlines are being missed

MNeed to ensure timely delivery of critical
security information

THE SOLUTION

McGill University worked with Ready Education to develop and launch their mobile

Cnd g 99 OO

strategy specifically targeting first year students.

70



Unii, A Student-Only Social Network,
Signs Up 100,000+ Users In Six Months

|I1 L o P IV 4
The social network is free for students to join and use, and won't ever be

monetised by ads. Rather the plan is to launch a series of sub-businesses that sit
on the platform and cater to students’ needs — from the likes of finding
accommodation (Unii Living), to buying and selling books, to finding a job (Unii
Jobs). Some of these are already live on the platform (although it's not yet taking in
any revenue, focusing first on building out its users), with many more planned: 10

will launch over the next three to 12 months, according to Nardone.

Each of these sub-businesses will then have different revenue generating models.
For instance, employers will pay to post jobs to the Unii network — with the ability
to segment job adverts by university or study topic, and so on. Another sub-
business will provide university societies with tools to manage their memberships

— a sub-business that is more likely to have a freemium model, he says.

. gt s,
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SharePoint approach

Understanding Microsoft SharePoint in a
Web 2.0 World

While SaaS offerings from enterprise 2.0
vendors creep up, and facing more pressure
from IBM and Google with their collaborative
software products, Microsoft believes
SharePoint will give companies all the Web
2.0 they'll ever need.
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autonomous business model

o In the context of Web businesses, a business
model in which the customers are both the
producers and consumers of content. An
autonomous Web business operates with very
little work on the part of its creator and usually
makes money through advertising.
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Business Model

Brokerage, bring buyers and sellers together
Advertising,

Infomediary, Data about consumers and their consumption
habits are valuable

Merchant, Wholesalers and retailers of goods and services
Manufacturer, to reach buyers directly

Affiliate, banner exchange, pay-per-click, and revenue
sharing programs

Community, is based on user loyalty.
Subscription,

Utility, is based on metering usage, or a "pay as you go"
approach

. gt s,
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